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    The University 

and the Business 

School were not 

and are not im-

mune to the chal-

lenges that mark 

the past months 

and the future for 

our country. As 

most of you are 

aware, the Univer-

sity declared an 

enrollment emer-

gency in February 

2009 resulting in 

layoffs totaling 55 faculty and 30 staff. The Business 

School was impacted losing six faculty and two staff. 

These layoffs were not performance based but were a 

necessary consequence of the turbulent economic cli-

mate. As a result, the School said goodbye to both 

recent and longtime staff.  

 

       While we will continue to be challenged, we take 

the view that challenging times are also a period of 

great opportunity. The faculty, staff and students are 

seizing the opportunity to strengthen recruitment, up-

grade program offerings, re-engage with alumni and 

broaden corporate partnerships. We have begun by re

-emphasizing quality over quantity for our MBA ad-

mits. We are using the success of our undergraduate 

Supply Chain Management Program to develop a 

supply chain concentration for MBAs. This program 

was approved by the University for launch in the fall 

of 2010. 

 

    With the help and support of a cadre of dedicated 

alums, we have begun to locate and involve our 

strong base of 3000 graduate and 7000 undergradu-

ate alums. Your involvement in recruitment, cur-

riculum development, mentoring, friend raising, 

fund raising, and every aspect of your school will 

be pivotal to our coming success.  

 

     Earlier this year we began the complete renovation 

of Wright-Young Hall. In the coming months we will 

update you on the progress as we prepare to move to 

our state-of- the art facility.  

 

     With this inaugural issue of the on-line Business 

Chronicle, we are delighted to reconnect with you, 

our most valued resource. We ask that you inform us 

of classmates who are not on our email list so that 

they too can be informed of the wonderful things hap-

pening at their institution.  

 
     We thank you for your support and invite your 
comments.  
 
 
All the best,  
 
Edward L. Davis  
Interim Dean  
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We are excited about the fall 2010 recruiting season.  We are off to a great start and have lots of activities 

planned.  In September, CAU was well represented at the National Black MBA conference in New Orleans, LA.  

While the majority of conference attendees hold MBAs or are in the process of earning an MBA, CAU had the 

opportunity to meet and share program information with several prospective students from the Texas and Louisi-

ana areas. 

 

We hosted an Open House/Information session October 15th utilizing the CAU website, Face book, Twitter,  

and the AUC email network as primary communication vehicles in addition to aggressively contacting prospec-

tive students provided by GMAT submissions.  On December 2nd we hosted a GMAT seminar where we 

brought in the CAU GMAC representative to offer valuable test taking strategies.  

 

With the launch of the new school of business website we have achieved a paperless application process 

(with the exception of official transcripts) which we expect will increase our number of applications.  Increased 

applications should translate to a larger pool of high quality candidates. 

 

We are seeking Alumni participation with our recruiting efforts.  CAU alumni are our schoolôs greatest asset.  

No one can better sell the school to prospective students than those of us who have walked the halls.  Please help 

us spread the word about our ñhidden gemò.  Refer someone today! 

MBA Recruitment News 


